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§ 80% of national legislation is agreed by the EU

§ Total number of “lobbyists” in Brussels is unknown, BUT

Ü approx. 5000 access bagdes to the European 
Parliament

Ü approx. 2600 interests groups active in Brussels

Introduction



Introduction – Main Stakeholders

Interest

Influencers
Employers
BusinessEurope

Consumers
BEUC

Trade Unions
ETUC

Trade Associations
ERA, FIEC, CECE, ECED

Orgalime, FEM, Social Dialogue, …

Think Thanks
CEPS, EPF

MediaLegislators/Regulators

Commission

European Parliament

Member States

EU Agencies

Companies



§ Lobbying or advocacy is the way ERA could gain influence 
among the national and EU decision-makers

§ Lobbying has become an essential element of the 
legislative process

§ Lobbying is also a key-activity for safeguarding the 
business interests of companies & associations

§ It comprises:
- Direct advocacy i.e. trying to defend the interests during a legislative 
procedure

- Long term: strategic positioning towards stakeholders

Why lobbying through Associations?



Different channels of lobbying

Why lobbying through Associations?

Corporate level

National Association level

European Association level



The advantage of lobbying through European Associations

§ Practical - For decision makers
- Decision makers prefer to have one meeting than many individual
meetings

- One contact point for a sector facilitates their work

§ Representativity - The voice of an industry sector
- the position of ERA on the Machinery Directive will be stronger than the 
position of one single rental company

- the available expertise and market data: pan-European approach
- raising profile of industry
- important for ad-hoc coalitions with other industry groupings

Why lobbying through Associations?



Example of ad-hoc lobby with other associations



§ Legislative lobbying

§ Policy lobbying

§ Strategic positioning

Different aspects of lobbying



§ Legislative lobbying

Ü Involvement in political debate & proposing amendments 

ÜWill require from ERA

- clear strategy

- identified and agreed objectives

- sufficient resources

- membership involvement

Different aspects of lobbying



§ Policy lobbying

Ü Positioning the association towards key-decision makers

Ü The issue could relate to a concern identified by 
association: e.g. violation of free-movement of goods

Ü Informing Commission on concern/MEP could raise a 
formal question in Parliament

Ü Slow process but it helps to bring a significant concern 
for an industry under the attention of decision makers

Different aspects of lobbying



§ Strategic positioning

Ü Presenting the association towards the decision makers

Ü Building up a relationship for longer term

Ü Providing information on the rental sector – showing the 
importance of it for the economy/employment

Ü Effective tool for new people in Commission or new 
MEPs – will be important towards second half of 2009

Different aspects of lobbying



§ Machinery Directive
Ü Input in guidance document of Machinery Directive
Ü Definition of placing on the market

§ Strategic relations with other associations
Ü Meetings with FIEC, ECED, CECE
ÜWorking relation with CEN

Some of ERA’s activities



§ 4 – 7 June 2009: elections for new European Parliament (2009    
– 2014)

Ü 1/3 of MEPs is expected to change – big turnover
Ü new MEPs are in the beginning very open and easy to 

contact

§ New Commission will also be appointed
Ü Barroso will be put up for re-election
Ü Other Commissioners will either step down or take new 

portfolios

European elections



§ For both Commission and Parliament the Lisbon Treaty will have 
impact

Ü But, Lisbon Treaty is still not adopted by all Member 
States

§ For some dossiers, the changes could slow down the decision 
making process

§ Important issues will not be tackled before new Commission is in
place

European elections



§ Opportunities for ERA

Ü mainly on European Parliament level

- set up meetings with new elected MEPs who are 
eager to have these appointments

- objective is to have long term relationship through 
informing on the rental sector in Europe

- For MEPs – a link with the national market will 
always be made

European elections




