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1. Augmented Reality – The future of product presentation 
 

2. Rental E-Commerce – Dead end or route to success 
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Facts: 
 
// Start: 1st quarter 2014 for 
developers 
 
// Take pictures & videos, use 
of Google maps, etc. 
 
// Control via voice commands 

Why Augmented Reality? // Google Glasses 
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One in five Germans wants the device 
 
Almost 14 million would consider the purchase of Google Glasses 

Why Augmented Reality? // Strong interest for Google Glasses 
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20% 

12% of people aged 14 to 29 

10% of people aged 30 to 49 

4%  of people aged 50 to 64 
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In 2020 about 50 billion connected mobile devices 
exist in accordance to Ericsson  
 
Development of devices: 
 

// Smartphones become more powerful (quadcore, etc.) 
 

// New devices are being developed : Google Glasses! 
 

// Augmented Reality conquers the automobile sector (Front 
windshield) 
 
 
Mobile internet – Development of data transfer 
 

// LTE technology makes broadband data transfer rates of more 
than 50 MBit/sec possible 
 

// Future LTE Advanced: 1 GB/sec! 
 

Augmented Reality // Trends 
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Short term: 

 
 

Apps with dynamic reloading 
of marker & 3D-model/-
content with marker apps 
 

Per object no additional separate AR 
app needs to be created.  
 
App automatically reloads updated 
marker with corresponding contents 
and 3D models. 

 
 
 

Medium term: 

 
 

AR-object is correctly 
positioned behind real objects 
 
 
AR app recognizes which real object 
is located in front of the AR object 
and accordingly hides areas behind 
it.  

 

Long term:  
(due to powerful infrastructure) 

 

Hybrid-apps for Augmented 
Reality 

 
 
Marker apps and location apps merge 
together. Through fully automatic live 
grapic, photo- and face recognition 
via online database synchronization 
every motive viewed from any angle 
can be recognized as marker and 
enriched „on the fly“ with AR 
information.  
 
In the future, people might wear AR 
contact lenses or glasses with the 
option to receive location based AR 
information.  
 

011 www.erarental.org 

ERA Convention 2014 Augmented Reality // Innovations 

ERA Convention 2014, “Internet as a Game Changer”, Amsterdam 24-26 June 



012 www.erarental.org 

ERA Convention 2014 

ERA Convention 2014, “Internet as a Game Changer”, Amsterdam 24-26 June 

Rental 
// E-Commerce 



013 www.erarental.org 

ERA Convention 2014 

ERA Convention 2014, “Internet as a Game Changer”, Amsterdam 24-26 June 

“ B2B-E-Commerce is booming! ” 
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“ 95 % B2B share of the total E-
Commerce-market volume ” 
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870 Bn € E-Commerce 

B2B sales on the internet 
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Source: Internet World Business 6/14; 
Institute for com. research(IFH) 2013 

of which 

136 Bn € 
Website/Market place 

of which 

52 Bn € 
(Incl. services)  

Online-shops incl. services 

of which 

35 Bn € Online-shops with goods 

870 billion Euros in sales is generated by German B2B-E-Commerce in 2013, biggest share with e-procurement. 



369 

568 

814 
870 
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Online share of B2B-sales grows continuously 

8,5 

12,9 
15,9 

16,9 

B2B-e-commerce-sales in billion € 

E-commerce-share of total German B2B sales in percent 

Source: Internet World Business 6/14; 
Institute for com. research(IFH) 2013 
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Source:ECC, Köln 
2013 

Print 

Personal contact Online-shops 

• Speed and simplicity 
• Price comparison 
• Additional product 

information 
• Product comparison 
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1. Complex organization structures (Departments, sales) 
 

2. Existing ERP and order management systems 
 

3. Procurement guidelines 
 

4. Central maintenance of thousands of products 
 

5. Availability and delivery time 
 

6. Customer-specific prices 
 

7. Wordwide shipping 
 

8. Suitable payment terms 
 

9. Complex search engine optimization 
 

10. Quick loading time worldwide 

Challenges 
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Extra/ Internet 

PIM 

Shop / Internet 

Internal / Backend 

• Article data 

• Price lists 

• Stock 

• Customer solvency 

• Delivery status 

• Article data 

• Foreign 

languages 

• Media 

• Customer data 

Shipping Tracking Payment / Solvency 

Login – open 
Shop 

 

Order process 

ERP CRM 
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• Intuitive user experience 
 

• Good usability 
 

• Adequate and attractive product presentation 
 

• Efficient and quick product search 
 

• Cross- and up-selling 
 

• Consistent purchase experience in all channels (desktop, mobile,  
apps, …) 

Demands of B2B-clients 
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• Additional sales channel 
 

• Innovative instrument for sales 
 

• Reduction of process cost 
 

• Lead-generation through project administration 

Advantages of e-commerce // Also in rental industry 
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“ Facilitate everyday business for 
your customers” 
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“ Requirements of B2B-shops are 
different for each company” 
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“ Features and contents must connect 
to all processes of the company” 
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“ Create interfaces between 
departments and systems” 
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Do you have questions? 



Thank you very much for 

your attention! 

Christian Seifert 
avenit AG 
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